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Collectibles Emerged in the 1800s and Have Subsequently Evolved
through their Emergence, Haphazard, & Maturation Phases
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Collectibles Market Growth can Specifically be Measured by the Number of Firms, and their Number of Funds,
Employees, Clients, Accounts, Assets Under Management, Net Flows, Net New Accounts, Revenues, & Net Profits

Collectibles
Market Growth Measures
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The Leading Financial Services Firms in Collectibles can Specifically be Measured by their Number of Alternative Investment Funds,
Partners, Employees, Clients, Accounts, Net New Accounts, Assets Under Management, Net Flows, Revenues, & Net Profits

Collectibles
Leading Firms Measures
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Collectibles Can be Defined to Include Fine Art & Antiques; Jewelry & Watches; Coins & Stamps; Antique &
Racing Cars; Wine, Spirits, & Cannabis; Baseball Cards & Sports Memorabilia; and Sports Teams

Collectibles
Market Definition

Collectibles
Market Definition
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Collectibles Can be Segmented to Include Fine Art & Antiques; Jewelry & Watches; Coins & Stamps;
Antique & Racing Cars; Wine, Spirits, & Cannabis; Baseball Cards & Sports Memorabilia; and Sports Teams

Collectibles

Market Segments
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Source: Tiburon Research & Analysis
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Fine Art & Antiques Market Growth can Specifically be Measured by their Number of Firms and their Number of Funds,
Employees, Clients, Accounts, Net New Accounts, Assets Under Management, Net Flows, Revenues, & Net Profits

Fine Art & Antiques
Market Growth Measures

Fine Art & Antiques
Market Growth Measures
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Fine Art & Antiques can Specifically be Defined to Include...

Fine Art & Antiques
Market Definition

Fine Art & Antiques
Market Definition

Source: Tiburon Research & Analysis
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Fine Art & Antiques Leaders can Specifically be Ranked by their Number of Firms and their Number of Employees,
Clients, Accounts, Net New Accounts, Assets Under Management, Net Flows, Revenues, & Net Profits

Fine Art & Antiques

Leading Firms Measures
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Fine Art & Antiques can Specifically be Segmented to Include...

Fine Art & Antiques
Market Segments

Fine Art & Antiques
Market Segments

Source: Tiburon Research & Analysis
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Fine Art & Antiques Markets & Distribution Channels Include Direct Distribution,
Financial Advisor Distribution, Institutional Distribution, & International Markets

Fine Art & Antiques
Markets & Distribution Channels
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Markets & Distribution
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Source: Tiburon Research & Analysis
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Fine Art & Antiques Have Future Predictions Including...

Fine Art & Antiques
Future Predictions
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Source: Tiburon Research & Analysis
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Jewelry & Watches Market Growth can Specifically be Measured by their Number of Firms and their Number of Funds,
Employees, Clients, Accounts, Net New Accounts, Assets Under Management, Net Flows, Revenues, & Net Profits

Jewelry & Watches
Market Growth Measures

Jewelry & Watches
Market Growth Measures
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Jewelry & Watches can Specifically be Defined to Include...

Jewelry & Watches
Market Definition
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Source: Tiburon Research & Analysis
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Jewelry & Watches Leaders can Specifically be Ranked by their Number of Firms and their Number of Employees,
Clients, Accounts, Net New Accounts, Assets Under Management, Net Flows, Revenues, & Net Profits

Jewelry & Watches

Leading Firms Measures
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Jewelry & Watches can Specifically be Segmented to Include...

Jewelry & Watches
Market Segments

Jewelry & Watches
Market Segments

Source: Tiburon Research & Analysis
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Jewelry & Watches Markets & Distribution Channels Include Direct Distribution,
Financial Advisor Distribution, Institutional Distribution, & International Markets

Jewelry & Watches
Markets & Distribution Channels
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Jewelry & Watches Have Future Predictions Including...

Jewelry & Watches
Future Predictions
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Future Predictions

Source: Tiburon Research & Analysis

20.05.12 — Collectibles © Tiburon Strategic Advisors, LLC™ 24



Outline

e Collectibles Market Evolution
— Market History
— Market Growth
— Collectibles Leading Firms

e Collectibles Market Segments
— Fine Art & Antiques
— Jewelry & Watches

| — Coins & Stamps

— Antique & Racing Cars

— Wine, Spirits, & Cannabis

— Baseball Cards & Sports Memorabilia
— Comic Books

— Sports Teams

e Collectibles Markets & Distribution Channels
— Direct Distribution
— Financial Advisor Markets
— Institutional Markets
— International Markets

e Collectibles Future Predictions
— Moderate Market Growth for Collectibles
— Fastest Growth in Wine, Spirits, & Cannabis
— Maturation of the Industry

/

20.05.12 — Collectibles

© Tiburon Strategic Advisors, LLC™

25



Coins & Stamps Market Growth can Specifically be Measured by their Number of Firms and their Number of Funds,
Employees, Clients, Accounts, Net New Accounts, Assets Under Management, Net Flows, Revenues, & Net Profits

Coins & Stamps
Market Growth Measures
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Coins & Stamps can Specifically be Defined to Include...

Coins & Stamps
Market Definition

Coins & Stamps
Market Definition

Source: Tiburon Research & Analysis
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Coins & Stamps Leaders can Specifically be Ranked by their Number of Firms and their Number of Employees,

Clients, Accounts, Net New Accounts, Assets Under Management, Net Flows, Revenues, & Net Profits

Coins & Stamps

Leading Firms Measures
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Coins & Stamps can Specifically be Segmented to Include...

Coins & Stamps
Market Segments

Coins & Stamps
Market Segments

Source: Tiburon Research & Analysis
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Coins & Stamps Markets & Distribution Channels Include Direct Distribution,
Financial Advisor Distribution, Institutional Distribution, & International Markets

Coins & Stamps
Markets & Distribution Channels
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Coins & Stamps Have Future Predictions Including...

Coins & Stamps
Future Predictions
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Future Predictions

Source: Tiburon Research & Analysis
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Antigue & Racing Cars Market Growth can Specifically be Measured by their Number of Firms and their Number of Funds,
Employees, Clients, Accounts, Net New Accounts, Assets Under Management, Net Flows, Revenues, & Net Profits

Antique & Racing Cars
Market Growth Measures
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Antique & Racing Cars can Specifically be Defined to Include...

Antique & Racing Cars
Market Definition

Antique & Racing Cars
Market Definition

Source: Tiburon Research & Analysis

20.05.12 — Collectibles © Tiburon Strategic Advisors, LLC™ 34



Antigue & Racing Cars Leaders can Specifically be Ranked by their Number of Firms and their Number of Employees,

Clients, Accounts, Net New Accounts, Assets Under Management, Net Flows, Revenues, & Net Profits
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Leading Firms Measures
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Antique & Racing Cars can Specifically be Segmented to Include...

Antique & Racing Cars
Market Segments

Antique & Racing Cars
Market Segments

Source: Tiburon Research & Analysis
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Antique & Racing Cars Markets & Distribution Channels Include Direct Distribution,
Financial Advisor Distribution, Institutional Distribution, & International Markets

Antique & Racing Cars
Markets & Distribution Channels
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Antique & Racing Cars Have Future Predictions Including...

Antique & Racing Cars
Future Predictions

Antique & Racing Cars
Future Predictions

Source: Tiburon Research & Analysis
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Wine, Spirits, & Cannabis Market Growth can Specifically be Measured by the
Number of Manufacturers, and their Number of Employees, Revenues, & Net Profits

Wine, Spirits, & Cannabis
Market Growth Measures

Wine, Spirits, & Cannabis
Market Growth Measures

Manufacturers Employees Revenues Net Profits

Source: Tiburon Research & Analysis
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Wine, Spirits, & Cannabis can be Defined to Include Wine, Spirits, &
Cannabis

Wine, Spirits, & Cannabis
Market Definition

Wine, Spirits, &
Cannabis
Market Definition

Wine Spirits Cannabis

Source: Tiburon Research & Analysis
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Leading Wine, Spirits, & Cannabis Producers can Specifically be
Ranked by their Number of Employees, Revenues, & Net Profits

Wine, Spirits, & Cannabis
Leading Manufacturers Measures

Wine, Spirits, & Cannabis
Leading Manufacturers Measures

Employees Revenues Net Profits

Source: Tiburon Research & Analysis
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Wine, Spirits, & Cannabis can be Segmented to Include Wine,
Spirits, & Cannabis

Wine, Spirits, & Cannabis
Market Segments

Wine, Spirits, &
Cannabis
Market Segments

Wine Spirits Cannabis

Source: Tiburon Research & Analysis
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Wineries & Grape Growers Have 18.3 Million Planted Acres,
Relatively Consistent Since 2010

Wine
Planted Acres
(Millions)

19.5 19.4 19.4 19.4 19.4
18.8 18.7 | | | | 18.0 18.3 18.3
I \ | \ \ | \ \ \ \ I \ | \ I

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019

Source: 4/23/20 International Organization of Vine & Wine (OIV) Report; 4/14/19 Forbes (International Organization of Vine & Wine (OIV)); 6/6/13 BKWine Web
Site (International Organization of Vine & Wine (OIV)); 7/6/10 Wine Institute Web Site; 4/8/10 Wines & Vines Research Report; Tiburon Research &
Analysis

20.05.12 — Collectibles © Tiburon Strategic Advisors, LLC™

44



Wineries Produce 6.9 Billion Gallons of Wine, Up From 6.5 Billion
Gallons in 2010 But Down From 7.8 Million in 2018

Wine
Gallons of Wine
(Millions)

4T

7,767
7,620 7,480

7,263 7,051 6868
6.595 6,712 !
6,447 J 6,361 |
T T I T T T T

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019

Source: 4/23/20 International Organization of Vine & Wine (OIV) Report; 5/21/19 Wine Institute Web Site; 4/14/19 Forbes (International Organization of Vine &
Wine (OIV)); 6/16/17 Decanter Web Site (International Organization of Vine & Wine); 1/3/17 Wine Institute Web Site; 5/15/15 Wall Street Journal; 7/6/10
Wine Institute Web Site; 4/8/10 Wines & Vines Research Report; Tiburon Research & Analysis
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Wineries & Grape Growers Generates $370 Billion Revenues, Up
From $150 Billion in 1999

Wine
Revenues
($ Billions)

$370
$355
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$321
$304
$285 $288
75

$2

$255 $250
$235 $240

$210
$195 $200

$170

3150 4140 $140 $145 $145

1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019

Source: 5/4/20 Statista Web Site; 1/30/19 Zion Market Research; 1/10/17 Silicon Valley Bank Web Site; 11/18/14 Wine Insights (Euromember International;, Wine
Australia); 7/6/10 Wine Institute Web Site; 4/8/10 Wines & Vines Research Report; Tiburon Research & Analysis
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Wineries & Grape Growers Earn $148 Billion, Up From $92 Billion in
2010

Wine
Net Profits
($ Billions)

$148
$142

$135
$128

$122
$115
$104 $103
$92 $96 I I
I [ I [ [ [ [ [ [ [ [

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019

Source: 5/4/20 Statista Web Site; 1/30/19 Zion Market Research; 1/10/17 Silicon Valley Bank Web Site; 7/6/10 Wine Institute Web Site; 4/8/10 Wines & Vines
Research Report; Tiburon Research & Analysis
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E&J Gallo Winery is the Leading Winery Holding Companies in
Revenues, Generating $4.8 Billion

Winery Holding Companies
Revenues
($ Billions)

£ Gallo Winery (United States) | 5

Treasury Wine Estates (United States) | $2.8

Constellation Brands (United States) | $2.5

Trinchero Family Estates (United States) | $0.9

Vina Conchay Toro (Chile) :l $0.6
Accolade Wines (Australia) :l $0.6
Jackson Family Wines (United States) |:| $0.4
Saint Michelle Wine Estates (United States) |:| $0.3
Grupo Penaflor (Argentina) D $0.2 E%) l'_Tal.lo-‘\":’inery

Fecovita (Argentina) D $0.1

Source: 12/31/19 Constellation Brands Annual Report;, 11/25/19 Forbes Web Site; 11/25/19 Rocket Reach Web Site; 7/31/19 Shanken News Daily; 6/30/19
Treasury Wine Estates Annual Report; 3/18/19 Wine Business; 3/18/19 Vina Concha Y Toro Annual Report; 2/2/8/19 Constellation Brands Annual Report;
6/7/18 Shanken News Daily; 3/5/11 Business Week; 4/20/01 San Francisco Business Times; Tiburon Research & Analysis
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European Wineries Account for Almost Three-Quarters of All
Planted Acres

Wine
Planted Acres
By Region

Australia, New Zealand,

South Africa, Canada, & o 0 0
Other New World Wineries e b0 7% e 6%
South American Wineries 9% 9% 10% 11% 10%

United States Wineries 8% 8% 9% — 10%

European Wineries

2014 2015 2016 2017 2018

Source: 5/29/19 Wine Institute Web Site; 5/28/19 International Organization of Vine & Wine (OIV) Web Site; 4/18/19 Wine Institute Web Site;7/6/10 Wine Institute
Web Site; 4/8/10 Wines & Vines Research Report; Tiburon Research & Analysis
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European Wineries Account for Over Two-Thirds of All Gallons of
Wine

Wine
Gallons of Wine
By Region

Australia, New Zealand,

South American Wineries [11% 11% e 119% 10% 10% % 8% 7%
0,
United States Wineries [11% 11% 1194 11% 12% 12% F 14%
European Wineries [Se 70% 67% 68% 67% 68% 70% 68% 70%

2010 2011 2012 2013 2014 2015 2016 2017 2018

Source: 5/29/19 Wine Institute Web Site; 5/28/19 International Organization of Vine & Wine (OIV) Web Site; 4/18/19 Wine Institute Web Site;7/6/10 Wine Institute
Web Site; 4/8/10 Wines & Vines Research Report; Tiburon Research & Analysis
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ltaly, France, Spain, & the United States Produce Almost Two-
Thirds of the World’s Gallons of Wine

Wine
Gallons Produced
By Country

Other Countries
40%

Italy, France,

Spain, & the

United States
60%

Source: 5/5/20 Google Web Site; (Statista); 4/23/20 International Organization of Vine & Wine (OIV) Report; 11/25/19 Statista Web Site; 5/16/17 Statistic Web
Site; 3/10/01 New York Times (United States Department of Agriculture); Tiburon Research & Analysis

20.05.12 — Collectibles © Tiburon Strategic Advisors, LLC™

51



Women Account for Over Half of Wine Consumption, Consistent
Since 2015

Wine Consumption
By Gender

Men 43% 41% 44%

Women

2015 2017 2018

Source: 3/19/20 Dimensional insight (Nielsen); 2/3/19 Wine Market Council; Tiburon Research & Analysis

20.05.12 — Collectibles © Tiburon Strategic Advisors, LLC™ 52



Generation X & Millennials Account for Over Half of Wine
Consumption, Up From 43% in 2014

Wine Consumption
By Generation

noe i l oL N
L Ad
- 48% 48% 47% 45% , mm

Other Wine Drinkers [57%

Generation X &
Millennials

2014 2015 2016 2017 2018 2019

Source: 3/10/20 United States Department of Agriculture (Silicon Valley Bank); Tiburon Research & Analysis
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2.8 Billion Gallons of Wine are Exported, Up From 2.5 Billion in 2010
But Down From 2.9 Billion in 2017

Wine
Exports Business
Gallons of Wine Exported

. (Billions)
.ﬁi

2.9
27 2.8 0 27 2.8 2.8 2.8 2.8
I I I I I I I I I I

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019

Source: 4/23/20 International Organization of Vine & Wine (OIV) Report; Tiburon Research & Analysis
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Wine Exports are $34.7 Billion, Up From $32.9 Billion in 2010

Wine
Exports Revenues
($ Billions)

$34.2 $34.4 $34.7

2010 2015 2016 2017 2018 2019

Source: 4/29/20 World’s Top Exports (Wine Spectator); 4/23/20 International Organization of Vine & Wine (OIV) Report; 4/14/19 Forbes (International
Organization of Vine & Wine (OIV)); 12/17/16 Worlds Top Exports Web Site; Tiburon Research & Analysis
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There are 6.4 Billion Gallons of Wine Consumed Worldwide, Up
From 6.1 Billion in 2014 But Down From 6.5 Billion in 2018

Worldwide Wine Consumption

Gallons
( (Millions)
(&)
=
6,102 R I6499 aas
2014 2015 2018 2019

Source: 4/23/20 International Organization of Vine & Wine (OIV) Report; 4/14/19 Forbes (International Organization of Vine & Wine (OIV)); 5/16/17 Decanter Web
Site (International Organization of Vine & Wine); Tiburon Research & Analysis
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Six Countries Account for Over Half of Worldwide Wine
Consumption

Worldwide Wine Consumption
By Country

(=] United States
149%

S5

~—

France
11%
Other Countries
46%

Italy
9%

Germany
8%

United Kingdom China

Source: 4/23/20 International Organization of Vine & Wine (OIV) Report;; Tiburon Research & Analysis
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Chinese Consumers Consume 465 Million Gallons of Wine, Up
From 460 Million in 2014 But Down From 510 Million in 2017

Chinese Wine Market
Gallons of Wine Consumed

(Millions)
507 510
d
478
465
460
2014 2015 2016 2017 2018

Source: 4/23/20 International Organization of Vine & Wine (OIV) Report; Tiburon Research & Analysis
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China Imports 175 Million Gallons of Wine, Down From 208 Million
in 2017

Chinese Wine Market
Gallons of Wine Imported
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China Imports $3.5 Billion of Wine, Down From $4.6 Billion in 2017

Chinese Wine Market
Wine Imports
($ Billions)
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There were Thirteen Winery Mergers & Acquisitions, Up From One
in 1974

Wineries
Mergers & Acquisitions
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Source: 11/19/19 E&J Gallo Winery Press Release; 9/26/18 Wine Business Web Site; 12/15/17 Wine Spectator; 5/15/17 North Bay Business Journal; 1/4/17
Wikipedia Web Site; 8/22/18 North Bay Business Journal; 5/9/18 E&J Gallo Winery Press Release; 5/3/18 E&J Gallo Winery Press Release; 1/17 Silicon
Valley Bank Research Report; 10/17/16 Wall Street Journal; 12/31/15 Wine Spectator; Tiburon Research & Analysis
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There Have Been 59 Cumulative Winery Mergers & Acquisitions, Up
From Onein 1974

Wineries
Cumulative Mergers & Acquisitions

&=
=7

]

59
46
S
. 28
24 25
19
9
8
5 7
: n A
V—- I - I . I I I I I I I I I I I I

1974 1992 1995 2001 2003 2006 2008 2010 2011 2012 2013 2015 2016 2017 2018

Source: 11/19/19 E&J Gallo Winery Press Release; 9/26/18 Wine Business Web Site; 12/15/17 Wine Spectator; 5/15/17 North Bay Business Journal; 1/4/17
Wikipedia Web Site; 8/22/18 North Bay Business Journal; 5/9/18 E&J Gallo Winery Press Release; 5/3/18 E&J Gallo Winery Press Release; 1/17 Silicon
Valley Bank Research Report; 10/17/16 Wall Street Journal; 12/31/15 Wine Spectator; Tiburon Research & Analysis

20.05.12 — Collectibles © Tiburon Strategic Advisors, LLC™



Tiburon CEO Summit Attendees Said Wine Investments will Experience
Moderate Growth or Even Stagnate Over the Next Five Years

Tiburon CEO Summit Attendees
By Wine Investments
Over the Next Five Years
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Source: 3/9/17 Tiburon CEO Summit XXXII Content Survey; 10/6/15 Tiburon CEO Summit XXIX Content Survey; 9/1/14 Tiburon CEO Summit XXVII Content
Survey; Tiburon Research & Analysis
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Cannabis Has 78,176 Planted Acres, Up From 9,770 in 2016

Cannabis
Planted Acres
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Source: 9/5/19 Forbes (Vote Hemp); Tiburon Research & Analysis
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Cannabis Generates $8.6 Billion Revenues, Up From $6.1 Billion in
2017

Cannabis
Revenues
($ Billions)
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Source: 3/20/20 Marijuana Break; 1/16/20 Insurance Journal; 6/8/19 New York Post (MJBusinessDaily); Tiburon Research & Analysis
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Tiburon CEO Summit Attendees Believe that Cannabis Investing
will Grow Hugely Over the Next Five Years

Tiburon CEO Summit Attendees
By Cannabis Investing
Over the Next Five Years
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Source: 3/16/19 Tiburon CEO Summit XXXVI Content Survey Data; 10/6/18 Tiburon CEO Summit XXXV Content Survey Data; Tiburon Research & Analysis
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Wine, Spirits, & Cannabis will Likely See Substantial Growth in Wine, Spirits, & Cannabis,
Growing Importance of Millennials & Women as Consumers, & Emergence of Spirits & Cannabis

Wine, Spirits, & Cannabis
Future Predictions
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Source: Tiburon Research & Analysis
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Baseball Cards & Sports Memorabilia Market Growth can Specifically be Measured by their Number of Firms and their Number of
Funds, Employees, Clients, Accounts, Net New Accounts, Assets Under Management, Net Flows, Revenues, & Net Profits

Baseball Cards & Sports Memorabilia
Market Growth Measures
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Source: Tiburon Research & Analysis
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Baseball Cards & Sports Memorabilia can Specifically be Defined to
Include...

Baseball Cards & Sports Memorabilia
Market Definition
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Source: Tiburon Research & Analysis
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Baseball Cards & Sports Memorabilia Leaders can Specifically be Ranked by their Number of Firms and their Number
of Employees, Clients, Accounts, Net New Accounts, Assets Under Management, Net Flows, Revenues, & Net Profits

Baseball Cards & Sports Memorabilia

Leading Firms Measures
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Baseball Cards & Sports Memorabilia can Specifically be
Segmented to Include...

Baseball Cards & Sports Memorabilia
Market Segments
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Market Segments

Source: Tiburon Research & Analysis
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Baseball Cards & Sports Memorabilia Markets & Distribution Channels Include Direct
Distribution, Financial Advisor Distribution, Institutional Distribution, & International Markets

Baseball Cards & Sports Memorabilia
Markets & Distribution Channels
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Baseball Cards & Sports Memorabilia Have Future Predictions
Including...

Baseball Cards & Sports Memorabilia
Future Predictions
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Comic Books Market Growth can Specifically be Measured by their Number of Firms and their Number of Funds,
Employees, Clients, Accounts, Net New Accounts, Assets Under Management, Net Flows, Revenues, & Net Profits

Comic Books
Market Growth Measures
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Comic Books can Specifically be Defined to Include...

Comic Books
Market Definition

Comic Books
Market Definition

Source: Tiburon Research & Analysis
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Comic Books Leaders can Specifically be Ranked by their Number of Firms and their Number of Employees,

Clients, Accounts, Net New Accounts, Assets Under Management, Net Flows, Revenues, & Net Profits

Comic Books

Leading Firms Measures
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Comic Books can Specifically be Segmented to Include...

Comic Books
Market Segments

Comic Books
Market Segments

Source: Tiburon Research & Analysis
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Comic Books Markets & Distribution Channels Include Direct Distribution, Financial
Advisor Distribution, Institutional Distribution, & International Markets

Comic Books
Markets & Distribution Channels
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Comic Books Have Future Predictions Including...

Comic Books
Future Predictions
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Sports Teams Market Growth can Specifically be Measured by their Number of Firms and their Number of Funds,
Employees, Clients, Accounts, Net New Accounts, Assets Under Management, Net Flows, Revenues, & Net Profits

Sports Teams
Market Growth Measures
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Sports Teams can Specifically be Defined to Include...

Sports Teams
Market Definition

Sports Teams
Market Definition

Source: Tiburon Research & Analysis
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Sports Teams Leaders can Specifically be Ranked by their Number of Firms and their Number of Employees,

Clients, Accounts, Net New Accounts, Assets Under Management, Net Flows, Revenues, & Net Profits

Sports Teams

Leading Firms Measures
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Sports Teams can Specifically be Segmented to Include...

Sports Teams
Market Segments

Sports Teams
Market Segments

Source: Tiburon Research & Analysis
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Sports Teams Markets & Distribution Channels Include Direct Distribution,
Financial Advisor Distribution, Institutional Distribution, & International Markets

Sports Teams
Markets & Distribution Channels
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Sports Teams Has Future Predictions Including...

Sports Teams
Future Predictions
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Markets & Distribution Channels for Collectibles Firms are as Random
as the Products Themselves

Comments

Source: Tiburon Research & Analysis
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The First Market & Distribution Channel for Collectibles Firms is the
Direct Distribution Markets

Comments

Source: Tiburon Research & Analysis
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The Second Market & Distribution Channel for Collectibles Firms is
the Financial Advisor Markets

Comments

Source: Tiburon Research & Analysis
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The Third Market & Distribution Channel for Collectibles Firms is
the Institutional Markets

Comments

Source: Tiburon Research & Analysis
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The Fourth Market & Distribution Channel for Collectibles Firms is
the International Markets

Comments

Source: Tiburon Research & Analysis
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Collectibles Future Predictions Include a Moderate Market Growth,
Maturation of the Industry, & Fastest Growth in Wine, Spirits, & Cannabis

Collectibles
Future Predictions
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Collectibles Firms First Future Prediction is Moderate Market

Growth

Source: Tiburon Research & Analysis
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Collectibles Firms Second Future Prediction is Fastest Growth in
Wine, Spirits, & Cannabis

Comments

Source: Tiburon Research & Analysis
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Collectibles Firms Third Future Prediction is the Industry will
Mature

Comments

Source: Tiburon Research & Analysis
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